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Challenges

Approach

Case Study

Leveraging Digital 
Marketing to Build Brand 
Awareness for an NPO

Building engagement to celebrate a 
nonprofit’s 10 year anniversary

Our client is a nonprofit organization that provides 
affordable, mobile, high-speed internet access to schools, 
libraries, and nonprofits so they can better carry out their 
missions. With an internal marketing team of their own, our 
client engaged with TribalVision to develop content to 
celebrate their 10 year anniversary.

Increasing brand awareness by 
promoting and sharing testimonials

Our client's initial engagement was to increase awareness of 
their 10 year anniversary. We developed a story-telling 
contest which allowed customers to submit testimonials and 
videos about their experience working with the client. These 
testimonials were shared on social media to spread 
awareness for their customers’ mission and how our client 
helped them achieve it. 
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Results

Solutions
Forming a series that supports the client's 
brand awareness while helping the community

Launching the story-telling contest required the TribalVision team 
to develop the initiative from the ground up. Emails were sent to 
current customers to raise awareness of the competition and to 
invite participation. We designed graphics and launched 
campaigns across social media platforms, including Facebook 
Ads, to promote the $10,000 grant. TribalVision also developed a 
campaign called 10 for 10, where 10 companies were nominated 
to receive a $10,000 grant, along with 10 laptops and 10 
hotspots with unlimited internet service. This was a way for our 
client to merge their anniversary’s importance with their mission 
to help schools, libraries, and non-profits invest in their future.

Commemorating 10 years of service with an 
entertaining competition for their customers

The story-telling competition acquired over 160 submissions that 
included videos, pictures, and testimonials. After narrowing down 
to 10 nominations, TribalVision helped set up a voting process 
where the individual organizations could then vote to pick a winner. 
TribalVision then developed and deployed press releases to 
promote their hard work and dedication to their mission over the 
past 10 years.
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About TribalVision

As an outsourced marketing department for hire, TribalVision’s mission is to help companies grow. This is achieved by 
combining intelligent strategy with tactical execution in a hands-on, results-driven manner. TribalVision utilizes its clients’ 
marketing budgets as efficiently and intelligently as possible – ensuring that each dollar spent maximizes awareness and 
generates new business. TribalVision’s unique marketing model is designed to fully align interests with client outcomes – 
guaranteeing an objective, client-first partnership. This is demonstrated in the firm’s fee-based compensation structure, 
“roll up your sleeves” mindset, metrics-driven approach, and role as a trusted marketing resource tasked to help navigate 
organizations to higher grounds. To learn more about TribalVision, visit www.TribalVision.com.


